BROOKLYN ., ... .k

MAGAZINE




Hi.
We're Brooklyn Magazine.




And we love
Brooklyn.
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WITH SPONSORED
CONTENT, MADE

ZN BROOKLYN

We partner with award-winning and
emergent local writers, producers,
videographers and photographers to
develop and produce premium original
and sponsored content on your behalf.




Your voice.
Just with a Brooklyn accent.
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And delivered throughout
the BKMAG media ecosystem.



BKMAG. COM

The hub for all things Brooklyn
culture, community and
cominerce.

This is the home of our original
reporting, daily newsletter, and
weekly podcast.

Website Visits

11/21, Source:
Google Analytics, YTI\ l
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BKMAG
PODCAST

Hosted by Editor-in-Chief Brian
Braiker, each episode comprises an
in-depth interview with a notable
Brooklynite — be they celebrity,
politician, personality, business
icon or community leader.

Our weekly podcast streams on
BKMAG.com and across all major
audio platforms.
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BKMAG

NEWSLETTER

Dispatches from the better
borough, crafted by Brooklyn
Magazine’s editors.
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Brooklyn Magazine’s twice weekly
newsletter features the “top five” Subscribers
cultural and community-oriented 218K
stories of the day, plus a daily

statistic and featured artist.




INSTAGRAM

FACEBOOK

BKMAG

SOCIAL

Instagram, Twitter, Facebook,
and the influences.

Our editors engage in active
management of our growing social
media channels, posting daily content
that inspires and engages our
community in exploration,
inspiration and conversation.
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GONMMUNITY PARTNERS

WE SUPPORT THE ORGANIZATIONS WHO SUPPORTUS

gadod

company

o BUILDING
i B STUY

@THELAYOUTCO

Prospect DY o
qp oo - BRIC
AIIiance g:tc:a:;nment

Brooklyn Museum FORT GREENE PARK l

Aﬂﬁto
EYNOSO
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BKMAG READERS ARE..

YOUNG

64.5% of our audience
is made up of young,
creative, mission-driven
leaders who value life

experiences, aged 25-36.

/1 \\

INFLUENTIAL

Three-quarters of our
newsletter subscribers say
they “shape the opinions
and choices of friends and
family."

IN THE KNOW

Our audience is educated and
affluent, more likely to have
graduate degrees (179i) and
HHI over $150k (1330).

MALE & FEMALE

BK Mag readers skew
slightly female, with a
54% to 46% ratio.




So let’s work together
and create content that resonates.



PREVIOUS SPONSORS

ESPOLON MoMA

TEQUILA

0

. -
mastercard.

RedBull
2 TIDAL

JSetelOne  Jowmme %%
BOTANICAL TWO TREES

| I ®|

1 Douglasklliman

HARD SELTZER

SPIKED SPARKLING WATER

(11 Tube;

The Met
ropolitan

Opera

e
S.PELLEGRINO

NETFLIX

‘jffgﬁ?ﬁ—%ﬂw

Lifeway
\sr.108/

Helloggs
‘NESPRESSO
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ORUBHUB LOOKS TO BKMAO TO DELIVER
AUTHENTIC NEIOHBORHOOD FLAVOR.




ORUBHUB X BKMAOG

As an on-going partnership, BKMag and Grubhub
have collaborated on several campaigns and
produced dozens of branded content pieces. We've
acted as the national companies pipeline to local
flavor; spotlighting neighborhood jaunts, enlisting
local influencers, and getting the word out to our
audience of Brooklyn Foodies.

2

o N a5
. |

| ’ - o' @
x(l')q""Cf'M' ((-‘({ ',, ‘.,-. “ v

The Numbers:
mGRUBHUB

e 3,060,830 Impressions SMOBG,

: DELIVERED.
e 10,018 Clicks @ WITHA $5PERK @
* 0.62% CIR
e 202,222 Video Views e

Get FREE DELIVERY on every order!
— Experience the Magic of Dessert with
Williamsburg | Prospect Park Dylana’s Sweet Treats
BMAG 21


http://www.youtube.com/watch?v=DI6w_wZRcWg
http://www.youtube.com/watch?v=DI6w_wZRcWg
https://lp.grubhub.com/smorgasburg-ny2021/
https://lp.grubhub.com/smorgasburg-ny2021/




PREVU X BKMAOG

Prevu has a uniquely smarter way on enter the Real
Estate market, and BKMag has a readership primed
to purchase. We collaborated on three articles that
took the intimidation out of home ownership by
highlighting Prevu’s smart buying process. The
articles were promoted through the BKMag
ecosystem, including native display, social media
ads, and newsletters.

The Numbers:

768,953 Impressions
5.674 Clicks

0.74% CTR
05 hours total time on content

e Brooklyn Magazine @
Published by Thomas Franke @ - June 9 -
Outsmarting the competition in a Brooklyn bidding war

How to artfully outsmart the competition in a
Brooklyn bidding war

BY PREVU

o

http://share.ntv.io/.../outsmarting-the-competition.../...

Loty o oy Y
. L o w iy BT
'1 ARy e +7 R '.]
pr - D ' g e )
- -
E A i
\ 450 “
N -
bt

SHARED.SPONSOREDCONTENT.COM

How to artfully outsmart the competition Learn More
in a Brooklyn bidding war

How to save thousands when
buying in Brooklyn

As more New Yorkers enjoy work-from-home flexibility, many are looking into
purchasing real estate in Brooklyn. The borough offers spacious parks, easy commutes
to the rest of the city and townhouses with ample outdoor spaces.

Locals and newcomers alike are flocking to purchase coveted Brooklyn digs, creating
bidding wars amidst an already busy buying season. Experienced homeowners and
first-time purchasers are all getting outbid, leaving them at a crossroads as they try to
take a step on the property ownership ladder.

Sponsored Content
il Buyers Are Flocking to These 5
B Brooklyn Neighborhoods

Purchasing an apartment anywhere—let alone in

Brooklyn—can be a fraught endeavor, filled with many

important steps.

As New Yorkers have enjoyed greater..

23


https://www.facebook.com/brooklynmagazine/posts/4075046945887774
https://www.bkmag.com/sponsored-content/?prx_t=FsMGAjTRNAcTARA&ntv_acpl=1126513&ntv_acsc=0

YA o

- ow

(22
Vo De— 2N\
®00 AM

STASH

e

ANT

e e o

My i &
TUBE 3 CONSCIOS Investor, §
DA €505 that Yo

Fotontin

B 2 COOSCROUS IS tor

00 QaUses that yo

OO CCd &

AR P TN -
A L]

+ $23.01

;-"'; portiio value = + 57301

Ol thstone

$40

x‘ el eansione &
+5.10%
Cah Dolankeo &

$51.57

Golng Gre

N < 3 Go;“ G’& : Cash Do

\:'n ! gy .f,x.;(v(ll 55157
.

STASH AND BKMAO TEAMED UP TO

FATTEN BROOKLYNSPOCKETS.
STASH

SO0 AM
STASH

Daterns

26 3 CONSIOUs I stor
A0 CoUss that yo

OO ON D 8

Social Res)
+52301 , J

Sy O el

+ 52301

WAL 928 B

peciormande,

W (2 ";‘;";{/"" = : “ove l«"".#‘{ 23 panr/
+.5, 2076 s '

! +5.10%
s : Iesooe L Dtance
4. Going Gre -
o D ! l’("fmw'. 55‘-5/

[0 (LMD e
PO ety

Internet Titans $117.80 .’
Equal Righ
Wshsiace eaw)

tadepod® | Do The Right Thing

Compaines Mo L)

o

Ot My iestone
$50

Lo Wiade &

$51.57

Internet Titans

Do The Right Thing



STASH X BKMAO

STASH is a subscription based investment platform

that makes good financial habits easy. Brooklyn
Magazine works with STASH to co-create four
articles to educate our readers on smart money
moves, and how STASH could offers a new road to
financial success. The articles were promoted
through the BKMag ecosystem, including native
display, social media ads, and newsletters.

The Numbers:

1,847,582 Impressions
9,764 Clicks

0.53% CTR
115 hours total time on content

EROOKLYN

ARTS & LEISURE COMMUNITY & COMMERCE FOOD & DRINK PODCASTS & VIDEO

SPONSORED CONTENT hug 2, 202

GOTEXTRA CASH? SOLID MONEY MOVES FOR
YOUR DOUGH"

By Stephanic Valente

f[¥]in|p]=

FARIOKITN AN
ATEN O DIEHICA THE ENITER ST

Got a lirtle extra dough? Don't just let fr sit there.

If you're a saver or recently received a monerary windfall, extra cash s always welcome. What do you do next? Keep saving? Spend it
all? Invest? Something else entirely? It's tempting to ler an extra $100 or even $1,000 sleep in a savings account, but there's so much
more you can do with it.

Make your money work smarter, not harder. Brighten up vour finances withour taking on more work or more stress. Have some extra
coins to spare? Try these § money moves for more cash abundance.

1. Take advantage of cash back. Money back in your wallet? Music to the ears. There's a few ways to guarantee cash back advantages
each and every time you shop. Need groceries? Gas? That morning coffee run? Yep, score cash back on all of these purchases. Cash

back tsn't just for big spends like alrline tickerts and electronics.

By regularly using incentived credit cards alongside Rakuren cash back and Honey codes, getting money is automartic.

2. Spend $5 to invest in Netflix, Tesla, Apple, and more. It's a complete myth that a person needs thousands of dollars in order to
properly invest in major stake holding companies. In fact, anyone can own a plece of Amazon, Twitter, Facebook, or other public big
name for as lirtle as $5.1

How is that possible? Enter Stash. With this company, folks can invest with just a few bucks. Instead of spending hundreds or

thousands on one single share of a company, Stash enables people to invest in fracttonal shares for a couple of dollars. Sounds good? It

is. With just $3, investors can be on their way to owning pieces of Netflix, Tesla, Apple, and more in less than two minutes.

And it gers sweeter: if these companies make a profit, so does each and every investor. By micro-investing with extra cash, anyone can
scoop up long-term wealth via dividends.2 In as lirzle as two minutes, you can sign up for Stash and score a $5 sign-up bonus once you

Crm ~

LY nt
o b\

=@ Got Extra Cash? Solid Money
e e Moves for Your Dough”
Got a little extra dough? Don't Just...

~né
m

- -

D ﬂ /?S Future Industries

Investing
made even
easier.

Personal portfolio

$4, 440150

STASH.COM/START-INVESTING/BKMAG
Get Stash | Stash Learn More
Thanks to Brooklyn Magazine, here’s $5 to invest from Stash. Sign up, ad...

BROOKLYN
MAGAZINE

Here’s S5 to

" 0
invest, on us.

Invest
$9,752.21

Bank
$1,45025

Sign up with the button below, add $5
or more to your personal portfolio, and
we'll give you a $5 bonus to start.

Brooklyn Magazine @ e
Published by Wilf Maunoir @ - August 2 - @

if you're a saver or recently received a monetary windfall, extra cash is always welcome. What
do you do next? Keep saving? Spend it all? Invest? Something else entirely?

\ 'l'IIH UNITED STATES OFAMER

Q)

SHARED.SPONSOREDCONTENT.COM
Got Extra Cash? Solid Money Moves for Your Dough*
Got a little extra dough? Don't just let it sit there. If you're a saver or recently received a mo...

25


https://www.bkmag.com/sponsored-content/?prx_t=e94GAszlOAeDARA&ntv_acpl=1126520&ntv_acsc=0
https://www.facebook.com/brooklynmagazine/posts/4224738000918667
https://www.stash.com/start-investing/bkmag?utm_source=Brooklyn%20Magazine&utm_campaign=Affiliate*BrooklynMagazine*PRO*US-National*ROS*Stash*CrossDevice-Web*oCPM*Flat_fee

AD SPECS + FORMAT CHEAT SHEET

BKMAO . COM BANNERS NEWSLETTER WEEKLY PODCAST

o Ad Sizes: 970x250, 970x90, 300x250, .  NATIVE AD PLACEMENT ~ LIVEREADS
20x50, 300X600 : .
S20%50, SOOX « Brand Name/Logo e 30 Second Script (Top)
e Specs: 3rd-party ad tags accepted, or . é : :
e Mainl Max: 5 t (Middl
animated and static GIF, JPG and PNG ain Image (Max: 900x600) g e 60 Second Script (Middle)
» Headli ? hout Outs (Integrated): Thi
e URL: Please provide click-through URL cadline ® Shou 01.1 s (Integrated): This
5 . Copy (150 Words) podcast is brought to you by
5 : 5 , li RL
NATIVE ARTICLE ~+ Callto Action + URL [brand], [taglne + URL]
e Logo/Brand Name |
o PRINT ' BKMAO INFLUENCER
e Main Article Image 5 g
(0005x600 or similar dimensions) e Full page 8 x10.5 plus 1/8” NETWORK
o Article Headline bleed all 4 sides PDF : e Influencers - choose from
e Article Content (<500 words) * Half page: 4 x5.25 plus 1/8” our network

bleeds all 4 sides PDF

e Embedded Assets (photos, videos, etc.) * Video - :60s plus :30s

(Max: 900x600) and :15s cut downs for each
e (all to Action + URL (Specs: 1:1, 9:16, 16:9)



http://bkmag.com
http://bkmag.com
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